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One of the key elements of 

the Lake Mills Main Street 

Program is the assistance 

that will be provided through 

the Economic Restructuring 

Committee.  
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T o s s  a  F r o z e n  F i s h  a t  t h e  
K n i c k e r b o c k e r  I c e  F e s t i v a l  

Suffering from cabin fever? 

The Lake Mills Main Street 

Program has the cureñthe 

second annual Knicker-

bocker Ice Festival, sched-

uled for Saturday, February 

7. Highlighted events in-

clude professional ice carv-

ing, a golf tournament and 

ice fisheree on (hopefully) 

frozen Rock Lake, a Fire & Ice Chili Cook-off, a snowball 

eating contest, frozen fish toss and an IdiderDAD race. 

There will be a special Main Street menu that features 

Knickerbocker food and drink items from downtown eater-

ies. Many of the retailers will have special deals for ice 

festival attendees. New this year is a Knickerbocker but-

ton, sold for $15 each. This button will get you free entry 

to the Iceberg Open golf tournament, a discount on the 

fisheree registration, a discount on Knickerbocker mer-

chandise and all kinds of specials and deals from Lake 

Mills businesses. 

The Ice Fisheree on Rock Lake will start at 7am. This is a 

catch and release tournament and will end at 4pm. Fish 

will be measured utilizing a point system. There is a $7 

entry fee with the chance to win great prizes. Golfers will 

bring their favorite club to the 2nd Annual IceBerg Open 

golf tournament. The tournament is a nine-hole best ball 

with a $10 entry fee per golfer. 

Registration begins at 9:30am 

at TTõs Timeout with Tee Time 

at 10:30am on Rock Lake. 

Ice carvers will invade down-

town Lake Mills starting at 

9:00am and will take up to 

four hours to complete their 

creations. Watch their progress 

in front of the following busi-

nesses: Greenwoods State Bank, 

ReMax Realty, TTõs Timeout, Win-

dsor Breads, Countryside Jewelers, 

The Wine Vineyard, Dutch Designs 

and Tyranena Brewery. Sponsor-

ships are still available. 

Carpõs Landing will host the first 

annual Fire & Ice chili cook-off start-

ing at 11:00am. Contestants will 

compete for cash prizes in three 

chili categories: red, white or green. Judging will be done 

by event goers who will pay $2 to sample each chili. 

For kids and adults of all ages, there will be a Sno Ball 

eating contest, a frozen fish toss, and the IdiderDAD race 

in Commons Park. Competitors in the Sno Ball eating 

contest will be required to open and eat their snack 

cakes with their mittens on. The frozen fish toss will be 

like an old fashioned egg toss, with teams of two tossing 

the fish back and forth across an ever-widening space. 

Drop the fish and get disqualified. The IdiderDAD race 

will harness dads to sleds with their kids on board calling 

òMUSH!ó 

The festival is named after the Knickerbocker Ice Com-

pany, an ice harvesting business that flourished on Rock 

Lake during the 1890õs and the beginning of the 20th 

century. Tornados in 1909 and 1914, along with im-

provements in artificial 

ice makers and refrigera-

tion, and the opening of 

Sandy Beach Resort, sig-

naled the end of ice har-

vesting in Lake Mills. 

Bundle up the family and 

come spend the day in 

historic downtown Lake 

Mills.  
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 Over the holidays, I had a chance 

to chat with a lot of friends and 

relatives who I havenõt talked to 

since taking this position in June. 

Many were unfamiliar with the Main 

Street Program in general, and oth-

ers questioned why keeping our 

downtowns vital was so important.  

I, of course, gave them all kinds of 

good reasonsñprobably more than 

they wanted! 

When trying to decide what to write 

about for our newsletter, this was 

fresh in my mind and I thought 

some of you might have some of 

the same questions or might have 

these questions posed to you. In 

trying to get the reasons down on 

paper, I found out that the National 

Trust for Historic Preservation had 

already done so. Since I didnõt want 

to waste time reinventing the 

wheel, Iõve listed them here: 

Downtown is a symbol of: 

Community economic health 

Partnership between the  

private and public sectors 

Local quality of life 

Community pride 

Community history 

Downtown is an important factor for 

industrial, commercial developers, 

and professional recruitment. 

Downtown serves as a good incubator 

for new small businessesñthe suc-

cess of tomorrow. Strips and malls 

are often too expensive for new entre-

preneurs. Lower rents make Down-

town a good location. 

Downtown represents independent 

business, which: 

Support  local families 

Support local community projects 

such as teams and schools 

Keep profits in town (chain stores 

send profits out of town) 

Downtown helps reduce sprawl by 

concentrating activity in one area. 

Downtown is a major employer. Often 

when you count the number of jobs in 

a community, you will find Downtown 

is the largest employer. 

Downtown infrastructure is a major 

public investment. Only healthy busi-

nesses in buildings assessed at full 

value generate taxes that give taxpay-

ers a return on this public investment. 

 

Downtown revitalization protects 

property values in surrounding resi-

dential neighborhoods. 

Downtown rehabilitation work stimu-

lates the local economy. 

Downtown is the heart of the com-

munity. 

Downtown is an important commu-

nity space where members of all 

segments of the community can 

meet equally for parades, speeches, 

and other community events. 

Downtown can be a tourist attraction 

and is the location of a communityõs 

unique businesses and buildings. 

Downtown is where the arts and cul-

ture thrive. 

 

...So there you have itñall kinds of 

reasons why downtown is important. 

Do you have any other reasons? If 

you do, email them to me and weõll 

put them in the next issue. 

jill@lakemillsmainstreet.org  

 

Jill Nadeau¥Director 

Why Downtown is Important 

rom the Director...  
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D i s c o v e r  D o w n t o w n  L a k e  M i l l s  

The Rose Gallery 

For seven years, the Rose Gallery, located at 118 S. Main 

Street, has stocked a wondrous array of items. From beauti-

ful jewelry to sparkling gemstones; from aromatherapy and 

essential oils to prints from local photographer Edd Boyer. 

Every time you come in the store, Jeanette, Bernie, Clayton 

and Jay will have something new to show you. 

The Rose Gallery has just started winter hours (January 1 

through April 1): Monday  through Wednesday by appoint-

ment; Thursday through Saturday 10am to 6pm; and Sun-

day 11am until 4pm. They have also launched a great new 

version of their website at www.therosegallery.net. You can 

see photos of their merchandise and check out their many 

special events and services. 

Every month, the Rose Gallery hosts Wellness Days and An-

gel Fairs. Wellness Days focus on your physical well-being 

and Angel Fairs on your spirit. There are also a number of 

classes, workshops and free lectures throughout the year. 

The Rose Gallery has a very unusual logo. Jeanette ex-

plained its origins: òThe logo for the Rose Gallery shows 

seven rosesñseven special, spiritual gifts that all of us 

here have the opportunity to manifest for ourselves and 

in the service of others. They include faith, knowledge, 

the power to express that knowledge, healing and mira-

cles, discernment of spirit, counsel and peace. These 

gifts are ever-changing, ever-growing, with limitless po-

tential. We who are affiliated with the òroseó gallery feel 

privileged to have the opportunity to grow and evolve 

with the store and with all of you.ó 

Some of the Rose Galleryõs products include: rocks, min-

erals, crystals, books, music, gifts, artisan crafted jew-

elry, statuary, photographic prints and original artwork, 

flower essences, aromatherapy and essential oils, fung 

shui sup-

plies, Hanna 

Kroger sup-

p l e m e n t s , 

c a n d l e s , 

i n c e n s e s 

and smudg-

ing supplies. 

Join the Lake Mills Main Street Community Webpage 

LakeMills.ning.com 

Get Yours Online! 
Be the first to get each new issue of the Main Street Messenger! 

Contact Jill Nadeau (920-648-2344) or jill@lakemillsmainstreet.org 

Messenger publications will be emailed to you the day they come out. 
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